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( What is Spotify? h

e Spotify is a free and legal music streaming service that will revolutionise
the music marketplace by giving the public a true alternative to music piracy.

e Users will be able to access over 6m songs instantly, in CD quality sound,
as well as creating and sharing albums and playlists.

e The service will be partially funded by advertising, as well as a premium
(sjublscription service, ticketing, merchandise and commercial partnership
eals.

e Spotify has experienced an almost unparalleled response from the UK
media, with coverage ranging from the BBC News at 10 to Radio 2, and every
\broadsheet from the FT to the Times. )

4 )
Advertising on Spotify

e Spotify is partially funded by advertiser revenue, be it audio, display,
promotional or video (Q3 '09)

e Upon registration, we take information from the user about their name,
date of birth, sex and postcode. This means that advertisers can reach their
specific target demographic, eliminating wastage entirely.

e We can also target by daypart or split creative messages to different users.

e Spotify users will only be served one form of advertising at any time, i.e.
either a tower, or an audio ad, or a banner. This means the advertising is
served in an entirely uncluttered environment, generating great cut-through.

e Different targeting measures will be introduced across 2009, including CACI
groups such as ABC1’s and by music genre (see timeline below)
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4 )
Audio Ads on Spotify

e Approx. 2-3 minutes audio advertising per hour of listening

Iooé\ilr\{vays served in between tracks, never interrupting a song and not when you first

e Each ‘break’ will be a maximum of 45 seconds long
e Copy can be any length and is bound by online regulations, as opposed to RACC

e As the audio ad is |:f(layed, the album artwork (bottom left) is replaced by the
advertiser’s logo/packshot.

e This packshot (see XBox example below) is a 250%*250 GIF and is clickable/
trackable

.e'%al?i Sve the album artwork, the ‘now playing’ text is replaced by the advertiser’s

e Below the tracklisting:llﬁ,_ scrolling }_ext E/'II offer more information on the
advertiser's message. This is also clickable.

toOAl,ldio ads offer a great chance to include a call to action, ‘click on our logo now
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000 Spotify

As audio ads
are served, the
player looks
like this -

“11 Happy Puppy

11 Astrud Gilberto etc

11 100 Basta Indiesinglar
ake

intro Freitag Nacht-Vol.09
Foux du Fafa Flight Of The Conchords  2:46 _Flight Of The Conchords
Chacarron € Chombo ' r ki
Take Five The Dave Brubeck Quartet
Big Pimpin' Jay-z 1 Jay-Z Unplugged
Spam-Boo-Limbo Esbjorn Svensson Trio +:40 Good Morning Susie Soho
Heartbeats [Rex The Dog Remix] The Knife Let Me See You Work
Latin Thugs (feat. Tego Calderon) Cypress Hill, Tego Cal ill Death Do Us Part

The Beatnuts, MethodMan ~ 3:28  Cl
Wu-Tang Clan En
MF DOOM

Advertise  —,

I name

Tang: 36 Chambers
resents Special Herbs 5&6
Kleerup 3am (With Marit Bergman)

250*%250 logo /
packshot,
clickable /
trackable

Joy Division 3:58 suill

Mr. Oizo 5:24 Flat Beat
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®))  >ment. Unleash the complete experience... With Music and Games for everyone on) 4
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Scrolling brand message, clickable y

A world of music
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Display Ads on Spotify

Towers scroll in from
the right when
served, then scroll
back

Banners/ |Ee-l% I
Leaderboards scroll e
up from the bottom ¢

of the player, then

scroll back down

FIND 3| FIND ANY FILM +o watch T
D in any format now>
coM onDUD  on blu-ray onTV incinema +o download

e Display ads are only served when the Spotify player is
maximised on screen and when the user is interacting with it,
i.e. hunting for music, sharing songs.

eStandard formats carried - towers, leaderboards and banners.

eFlash advertising from mid April 2009

e Display adverts are designed to achieve maximum cut-
through on the screen and are served in an uncluttered, clean
environment.

e CTR’srange from 0.2-2.2%

e Display ads can be served via a 3rd party ad serving company




Display Ads on Spotify / screensaver

Spotify

What's new

Top lists
S Radio

= Play queue _hm ;
Q track:hour

Q hour

Q song:hour

Q augie march

Q one crowded hour

1 My faves Pl
J1 The Chemical Brothers - Exit Planet Dust
11 Cassius - 1999

J1 Cassius - Au Réve

J1 Pharoahe Monch ~ Desire

J1 Daft Punk - Discovery

J1 Basement Jaxx - The Singles

J1 N.ER.D. - In Search Of...

Beast of Burden

K RON HOWARD pu
IN THEATERS MAY 15

e)) 318 e 3% 2% QG )
74

e This high-impact,

unavoidable ad will be served
when the player is inactive
and will remain on-screen

until the user rolls over it,

then the creative will scroll
down to a clickable
leaderboard (see right)

TTToM HANKST

e Minimum investment ANGERSZDEMONS |

required, subject to brand

approval




Promotions on Spotify

Spotify

A What's new Top lists
M Radio

= Play queue

Q galia
Q laura izibor
Q laura izibot

Q track:hour RY 2 Vo7 v & ‘ ‘ A I
; e Mook "A'/[Festiva

1 My faves ) 2] A QEnwa k4

1 The Chemical Brothers - Exit Planet Dust 3 & o

1 Cassius - 1999 Thinking Of You Vol 3. The Subli... All | Ever Wanted If There's A Rocke...

11 Cassius - Au Réve Katy Perry Slipknot Kelly Clarksol Snow Patrol
11 Pharoahe Monch - Desire This
11 Daft Punk - Discovery Ll marnvir p

11 Basement Jaxx - The Singles Jd o

: \/ ﬂﬂ "JACKSONS i N
1 N.ERD. - In Search Of... (R | s

ki chance to win VIP
v tickets to the V
1 soul favourites g bors /)
J1 Gang Starr - Mass Appeal: The Best ... ¥ } ; 4 ) :
One More Time II b Y ColLe&Ed
Daft Punk (Discovery) ’ l ‘

Songbook Angll Of The Morning Collocnd Can
MarvinGaye ~ Nina Simone J

>

What's new?

week, we're

festival, thanks to
Virgin Media.
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You Feel It: The To enter, answer the
e following question -
Artists you may like Who's headlining the
V festival on Saturday

ﬂ Marvin Gaye ‘,« , L2 in Chelmsford?
0
‘.fh a) Oasis
x,-, Michael Jackson LT
b) The Killers
v
@o@ o)) 036 0 = =S

Audio and display creative will direct users to an entry
point (details TBC)

The entry point will either be on under the home page (as
displayed here), within a pop up box or on a separate tab
on the home page.

Absolute targeting to segmented groups, eliminating
WEEL]S

Ease of entry for user as their details will be ready-
populated

Can run promotions with different prizes/mechanics for
different demographics

Advertisers can gain entrants’ details via opt-in

Easy to set up and run, entirely accountable
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